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Abstract 
Tourism has become a major economic contributor to island nations. Yet the main question is why has some island 
nations progressed successfully in tourism development while others are still gradually developing? A comparative 
analysis between Fiji and Papua New Guinea tourism development reveals how Fiji is capitalizing on tourism in the 
Pacific region. The comparison focuses on the tourism resources, demand and supply and policy implementation in 
the two respective countries. The diversity in Fiji s tourism investment opportunities, advertisement and policy 
implementation are some of the success factor behind its development. Lessons leant from Fiji can be used to guide 
others pacific island nations including Papua New Guinea on its road to invest and develop tourism.  
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1. Introduction 
   Tourism is one of the main economic contributors to developing nations. The island nations in the Pacific region 
are no exception. The direct contribution from tourism to the national income of countries such as Fiji and Cooks 
Island s national is exponential high. That is, according to report by the commission of sustainable tourism in 1996, 
Fiji s gross domestic contribution to the national income was 56 percent and Cook Island was 50 percent. Papua 
New Guinea likewise is an island nation with the natural and cultural resources that are marketed to promote 
tourism. The World Bank Economic indicator of Papua New Guinea (2003) revealed that 37 percent of Papua New 
Guinea Gross domestic Product comes from the industry sector of which tourism is accounted for. There has not 
been any work thus far wriiten on the comparision regarding tourism development between Papua New Guinea and 
Fiji, hence this paper aims to examine the development of tourism in the Pacific region by specifically comparing 
Fiji tourism and Papua New Guinea tourism development. It aims to investigate the following questions; 
What are the supply and demand of tourism in Fiji and Papua New Guinea, its similarities and difference? 
Why has Fiji Tourism developed more exponentially compared to Papua New Guinea s tourism? 
What lessons can Papua New Guinea learn from Fiji tourism development in order to improve its tourism 
sector? 
This report presents the tourism product analysis in Fiji and Papua New Guinea and the supply and international 
demand for the tourism products. It reveals Fiji s strength in tourism development in which Papua New Guinea can 
learn and improve its tourism industry.  
2. Methodology  
   A combination of both primary and secondary data collection was used to obtain information on tourism 
development in Fiji and Papua New Guinea. Primary data includes Government reports on tourism policies and 
statistics while the secondary data sources include websites information on tourism development in both countries  
3. Tourism product analysis of Papua New Guinea and Fiji 
     
    The concept of tourism emerged as people travelled to new locations to partake activities and experiences. These  
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gave rise to economic opportunities by capitalizing on the resources available in the destination. Tourism products 
are the central attraction in tourism development. The four main identified tourism products in a destination are 
nature, culture and heritage, community and leisure.  
   An overview of the tourism products and investments available in Fiji and Papua New Guinea will assist in 
understanding the level of tourism development in both countries. Table 1 shows the main products available in both 
countries. It provides an in-depth comparison on the current attractions, investment opportunities and attraction 
opportunities.   
    Table 1: The main tourism products in Fiji and Papua New Guinea  
Tourism Products Fiji Papua New Guinea 
Current Attractions Natural and cultural attractions,
cruising, water sports and resort
activities, yachting, surfing, diving,
weddings and honeymoons, shopping,
sports, eco-tourism and MICE
(Meetings, Incentives, Conventions 
and Expositions) 
Culture, markets, festivals, diving, surfing, 
hiking/trekking, fishing, MICE, sports, 
eco-tourism and the unique flora and fauna
Investment 
Opportunities 
Agro-tourism, spa tourism, health 
tourism, sports tourism, nautical
tourism, retirement resort tourism, 
integrated hotels and villas and 
indigenous tourism. 
MICE (Meeting, Incentives, Conventions
and Expositions), sports tourism and
integrated tourism model provinces. 
Attraction 
Opportunities 
Farm stays, bicycle tours, more natural
and cultural interpretive tours, 
trekking, kayaking, river cruising,
archeological tourism, hot air balloons, 
skydiving, and parasailing and local art 
galleries. 
Bicycle tours, whale and dolphin
watching, bird watching, adventure tours,
trekking, kayaking, river cruising, WWII
archeological tourism and local art
galleries  
     (Investment Fiji & Papua New Guinea Tourism Promotion Authorities; 2012)  
3.1.1 Analysis of the tourism products  
   An analysis of the tourism products in both Fiji and Papua New Guinea revealed that both countries have almost 
similar tourism products on offer. However, it also revealed that Fiji has invested in niche tourism products such as 
health tourism, weddings and honeymoon, spa tourism and so forth that gave it an advantage over Papua New 
Guinea.   
3.1.2 Tourism supply in Fiji and Papua New Guinea  
   Tourism demand and supply is an important indicator of tourism growth in the country. Firstly, tourism supply is 
the fundamental requirement in tourism development. Tourism supply can be classified into four basic components, 
and they are;  
1. Natural resources and environment; 
2. The built environment; 
3. Transportation; and 
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4. Hospitality and cultural resources.   
3.2 Fiji s Tourism supply  
     Fiji s success in tourism is a result of its increasing attention devoted to its tourism supply components.  As 
shown in table 1, Fiji has clearly identified and diversified its natural resources and potential tourism attractions in 
the country.  Next, the built environment is as important as the natural attractions available. The built attraction 
includes basic infrastructure such as water supply, roads, and communication networks as well as facilities such as 
airports, hotels and parks. Fiji times (2012) reported that Fiji has some of the world-class accommodation in the 
country. The extensive use of communication through Internet and media has enhanced the marketing and 
promotion of Fiji tourism. For instance, Bula Fiji commercial advertisement can be seen on screens in major 
international airports such as in Narita, Japan. Furthermore, Fiji is accessible daily by various international airlines 
such as Air New Zealand, Korean Air, and Continental jet star airways, Pacific Blue, Air Nuigini, Air Vanuatu, Air 
Caledonia and Air pacific (Fiji Islands, 2012). Fijian hospitality through the warmth, attention to detail and openness 
to visitor makes it one of the best elements of a holiday in the country. 
     On the other hand, the image of the people of Fiji and tourism on the island was severely affected by the political 
coups in 1987 and 2000 (Sonmez, 2002). Narayan, (2005) investigated whether the 1987 and 2000 political coup in 
Fiji had any impact on tourism. The research used break models to investigate unit root hypothesis for the tourist 
expenditure over the period from 1970 to 2002. The results indicated that the shock from the coup had a short-term 
negative yet deleterious impact on the Fijian economy. Even though there were no tourist casualties during the coup, 
the safety image of the islands was compromised which affected the tourism industry in Fiji.                                            
     Narayan, (2005) further added that the aftermath of the political instability on the island had resulted on the 
country trying to improve and regain the safe image of the island in order to attract potential investors back to the 
island. Countries that have gone through political instability will always portray an insecure image of that country to 
tourists and the international community that will affect the country s progress towards achieving sustainable 
development. However, despite the negative image portrayed by the political coop, Fiji managed to gain its 
reputation as the ideal tourist gateway. According to Fiji s visitors bureau (2001) tourist arrival drop during 2000 
but slowly begin to improve and regained its tourism market in the south Pacific.   
3.3 Papua New Guinea Tourism Supply  
     The supply side of tourism in Papua New Guinea has been capitalized by the vast natural and unique cultural 
attraction. With regards to Papua New Guinea s built attraction such as accommodation, road, water supply, 
electricity and other infrastructural development, the case varies from well-developed built attractions in major 
centres to poor road and infrastructural conditions in rural areas. This indicates an unequal level of tourism 
development in various parts of the country. With respect to transportation, the Government of Papua New Guinea 
established an open-air policy to allow for competitors in the airline industry. Currently, international airlines 
serving Papua New Guinea are Air Nuigini, Qantas and Virgin Blue. While Virgin Blue and Qantas compete 
alongside Air Nuigini on the Australian market, Air Nuigini is the sole air carrier to the Asia Pacific island market 
such as Singapore, Malaysia, Philippines, Japan, Honk Kong, Fiji and Solomon Islands. The monopoly of Air 
Nuigini to operate in the Asia Pacific Region has resulted in high airfares compared to other airlines. The fourth 
component of tourism supply is hospitality and cultural resources. Tourists know the people of Papua New Guinea 
for their friendliness and hospitality. Almost all tourism travel directories and Papua New Guinea Tourism 
promotion authorities marketing material promote Papua New Guineans as friendly and generous people. Here is an 
example of how Papua New Guinea Business and tourism directory (2012) describes Papua New Guinea; 
Papua New Guinea is still a developing country with much of the people in subsistence farming, but their 
shyness, generosity, humour and good nature leaves most of the visitors with glowing tales of their stay 
on this wonderful place and its warmth and friendly people and rich cultures.
While Papua New Guinea aims to promote its friendly people and diverse culture, other countries such as the United 
States, Australia and Britain s government advisories have published information about Papua New Guinea 
particularly through the internet to alerted its potential citizens who would like to travel to Papua New Guinea 
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regarding the law and order situation in the country and how to take precautionary measures while traveling in 
Papua New Guinea. These sources of information can be convenient to the tourists nevertheless, it can be conceived 
as an impediment to tourist arrivals into the country.  
3.4 Tourism Demand in Fiji and Papua New Guinea  
     Cooper (2004:76) defines tourism demand as a schedule of the amount of any product or service that people are 
willing and able to buy at specific price in a set of possible prices during some specified period of time . Having 
analysed the tourism resources and supply determinants in Fiji and Papua New Guinea, this section focuses on the 
demand for tourism. It reviews the tourism arrivals in both countries particularly in 2007 and the economic benefits 
that tourism has on each countries economy.  
3.4.1 Fiji s tourists arrival in 2007  
        Fiji is the leading tourist destination in the Pacific Region.  While tourism arrival figures slightly fluctuate 
annually, it still remains a high spot in the market. In 2007, International tourists receipts contributed 725 million 
US dollars (see figure 1) to the Fijian Economy. These receipts were received from 589,881 tourists that visited the 
country mainly from Australia, New Zealand and the United States. While the majority of travellers were holiday 
tourists, visiting friends and relatives and other purposes contributed to a great proportion of tourists and shown in 
Figure 1 below.  
       Figure 1: Fiji s total tourists arrival in 2007         
         
         (Fiji Bureau of Statistics, 2011)  
3.4.2 Papua New Guinea Tourists Arrival in 2007  
        Papua New Guinea s total international tourists arrival in 2007 was 104,122 as shown in figure 2. According 
to Papua New Guinea Tourism Authority s statistics (2009) it revealed that more than half of the total tourists 
arrival into the country were for business followed holiday and visiting friends and relatives.  The total revenue 
earned from these tourists in 2007 totalled up to 4.5 million US dollars.  
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     Figure 2: Papua New Guinea s total tourist s arrival in 2007    
      (Papua New Guinea Tourism Promotion Authority: 2009)  
3.4.3 A comparison of tourism s economic contribution in Fiji and Papua New Guinea  
      A summary of tourism s contribution to the economy is outline in table 2. Fiji received over 430,000 tourists 
more than Papua New Guinea in 2007 with an enormous amount of 725 million US dollars as compared to Papua 
New Guinea s 4.5 million in 2007.   
      Table 2: Economic contribution by tourism in Papua New Guinea and Fiji in 2007  
Country  Papua New Guinea Fiji 
International Tourist Arrival 
(200 ) 
104, 122 539,462 
International Tourist Receipts 
in 2007  (US Dollar) 
4.5 million 725 million 
Employment Approx. 15,000 (2002) Approx. 45,000 (2006) 
Contributions to GDP (2009) 35% (Total service industry) 77% (Total service industry) 
     With regards to tourism employment, the 2007 National census in Fiji has recorded a total population of 837, 
271. Out of this population, tourism has provided over 45, 000 jobs both directly and indirectly for its citizens (Fiji 
High Commission, 2011). As revealed by the 2006 paid employment survey, there were 134,854 paid employments 
available in Fiji (Fiji Bureau of statistics, 2011). Consequently, it can be statistically indicated that that every 1 in 
3.2 persons are involved in paid tourism jobs in Fiji. As for the case of Papua New Guinea, the total population 
stands at approximately 6 million of which approximately 3.2 million people were classified as the labour market. 
Out of that figure, almost 15, 000 people were engaged in tourism related activities for income (PNGTPA 2006). In 
2009, tourism as part of the service industry contributes to 77 per cent of the Gross Domestic Product (GDP) in Fiji 
while in Papua New Guinea, tourism amongst other service industries combined contributed to 35 per cent of the 
country s GDP. 
      To sum up, figure 3 clearly reveals the status of tourism demand in Fiji and Papua New Guinea. Fiji dominates 
the South pacific Tourism market while Papua New Guinea and other Pacific Island Countries namely, Vanuatu, 
Samoa and Cook Islands receive fewer than 100,000 tourists in 2005. 
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               Figure 3: Holiday arrivals in 2005: selected South Pacific countries   
                (Papua New Guinea Tourism Promotion Authority, 2006)  
3.5 Papua New Guinea s new tourism development strategy  
      Since 2006, Papua New Guinea had implemented the new tourism development strategy called  tourism model 
province. Five province s representing each of the five regions of Papua New Guinea was selected as a model 
tourism province. The fundamental aim was to promote stand-alone tourism destinations in Papua New Guinea. 
Hence, this strategy has the potential of improving tourism in the country and needs ideas from Fiji on how to do so.     
3.6 Discussion and lessons to learn from Fiji Tourism  
     While Fiji has earned a high reputation as the main tourist destination in the South Pacific, other Pacific Island 
countries are trailing behind including Papua New Guinea. This paper argues that Fiji has effectively developed its 
tourism industry and as a result it receives high annual demand for its products compared to Papua New Guinea. 
From the comparison and analysis of the two countries, their lessons that Papua New Guinea can be able learn from 
Fiji in order to develop its tourism industry. 
     Firstly, in terms of tourism supply, both Fiji and New Guinea are endowed with natural resources, diverse culture 
and similar potential holiday activities. However, Papua New Guinea needs more diversified and new market and 
investment opportunities. Such investments can be enhanced through possible improvements in existing tourism 
policies such as: 
    Allowing more competition against the Papua New Guinea s national airline, Air Nuigini on the Asian market. 
This can result in possible reduction of airfares and attraction of tourism packages at a lower cost; 
Revenues earned from other sectors such as the mining industries can be used to improve facilities in the Tourism 
Township and rural areas across the country. Improved and quality facilities and services promote the image of the 
destinations and boosts tourism in the area; 
Nelson Mandela once said Education is the most powerful weapon that can be used to change the world. 
It is in fact true as education is the only logical way that can be used to improve tourism and change the 
negative perspective of tourism in Papua New Guinea. Tourism has been characterized as an industry that 
provides high level of unskilled jobs. Education and diversification of tourism opportunities such as pro-
poor tourism that is aimed at the villages and local community, eco-tourism and community based tourism 
initiates should be created to provide employment opportunities for the rural population. Such initiatives 
may positively contribute to the reduction of law and order problems as local people will be able to 
understand the importance of tourism. Consequently, it may revive the image of Papua New Guinea as a 
tourist destination. 
Extensive marketing through the international media and main transport hub and international airports can 
increase tourists desire to travel to Papua New Guinea.  
The government should also analyses external factors that affect the nature of tourism such as inflation, 
safety issues, environmental issues, technology and political trends. These external factors affect tourism in 
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other countries as well as in Papua New Guinean. Early warning and awareness of such factors can assist 
the tourism industry to be prepared for its impacts on the industry.  
4. Conclusion  
    Papua New Guinea strives to develop its tourism industry over the years. This paper revealed the main tourism 
attractions, supply and demand between Fiji and Papua New Guinea. It clearly revealed that Fiji has invested its 
capital and human resource into tourism hence, it has competitive advantage over Papua New Guinea. Furthermore, 
the main weakness faced by Papua New Guinea tourism are based on the external factors such as transportation, 
infrastructural development, education and media and invests in developing the untapped resources to attract 
tourists. The Government of Papua New Guinea needs to revive its various socio-economic policies in order to 
boost tourism in Papua New Guinea if it wishes to improve and effectively market its new tourism model provinces.   
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